ANNUAL REVIEW 2016

GRAMEX - Copyright Society of Performing Artists
and Phonogram Producers in Finland

gramex




CEO'S REVIEW

Time of change an
Improvement

The present year has been a time of change and improvement at Gramex.

The core operations of licensing and distribution have been running in their own,
established manner. The most significant new area of licensing is the network person-
al video recorder (NPVR) of TV broadcasts, accumulating remuneration proceeds at

| an annual level of EUR 1 million. The overall remuneration increased to record figures.

-

The most considerable factors in addition to the NVPR accumulation were the pri-
vate copying levies and NPVR proceeds transferred from the previous year.

Two major development processes, the renewal of the distribution system (Apol-
lo) and the licence trade of public performance of music in cooperation with Teosto
(Musiikkiluvat.fi), have significantly tied up Gramex's resources. Both processes have
3 had their own schedule-related challenges due to various reasons, but both have ad-

vanced to the deployment testing phase during the reviewed year. The transfer of the
= entire department of public performance under GT Music Licences at the beginning
o of October was a substantial change to Gramex. The purpose of both development
projects was to improve both customer service and the efficiency of our operations.
The CEO change at the beginning of March went smoothly and did not hinder the
continuation of the operations. We have started to develop our financial administra-

o

tion from a service department into a third core operation of the organisation along-
‘ side licensing and distribution. Our IT environment has been strongly renewed and
improved. Our office facilities have been renovated and the use of space has been
updated to meet current requirements. Changes have been made to the organisa-
tions and operating models of the financial administration, IT department and the
il management group.

A proposal for a new collective management of copyright act in accordance with
the EU directive was delivered to the Finnish Parliament at the end of the year. The act
will stipulate requirements to the organisation of our operations, but we have been

able to verify that our operations are already being conducted in the spirit of the act.
. The development of the organisation continues. New operating models and work
- processes are required as the needs of the organisation change with the develop-

ment processes. As music licenses launch the sales and invoicing, the new distribu-
tion systemis deployed and international cooperation and information exchange de-
velops, there will be changes to our operating model. Our goal is to clarify and simplify
our processes.

Next year, Gramex will celebrate 50 years of working for the benefit of the right-
holders of phonograms. Long live music!

lImo Laevuo
CEO

Photos and illustrations: Matti Matikainen, Gramexpress, Rimma Lillemagi,

Warner Music Finland, Lauri Kaira, Erkki Mikola, Adobe Stock

Layout: Mikola Communication Design
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REMUNERATIONS

Record figures in
remunerations

In 2016, Gramex remunerations amounted to a
total of EUR 24.4 million. Thisis more than ever
before. In 2015, a total of EUR 20.3 million was
collected in remunerations.

What led to this type of growth? The rea-
son was that 2016 entailed two substan-
tial remuneration installments in arrears
from 2015. The remunerations were for
private copying levies and network per-
sonal video recorder.

The legislation changed for both of
these. The year 2015 marked the first
time private copying levies accrued to
be paid from the state budget. It was also
thefirstyear that network personal video
recorder remuneration was collected.

Neither appeared on the Gramex ac-
countuntil 2016.

The largest remuneration
ments in 2016 came from the perform-
ing right royalties and dubbing royalties
for public performance of phonograms
(EUR 9.7 million) and media licensing
(EUR 1.2 million). Private copying lev-
ies were paid for two years, therefore
amounting to a total of EUR 3.1 million.
Remuneration from abroad amounted
to EUR 0.4 million.

install-
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CHARIRMAN OF THE BOARD

Tulja Brax
DECOMES
Chair of the
Board at
Gramex

In 2016, Tuija Brax was appointed Chair of the Gramex Board
of directors. Her predecessor, Imo Laevuo, was appointed

CEO of Gramex.

According to the by-laws of Gramex,
the Board must have an equal number
of producer and performer members
and a Chair who is neutral towards the
rightholder parties. The members of the
Board have personal deputies.

The producer members were Antti
Kotilainen, Vice Chair (deputy Tapio Kor-

jus), Niko Nordstrém (deputy Wemppa
Koivumaki) and Kimmo Valtanen (deputy
Kari Helenius).

The performer members were Ahti
Vanttinen, Vice Chair (deputy Lottaliina
Pokkinen), Jouni Nieminen (deputy Juho
Viljanen) and Matti Lappalainen (deputy
Miika Tarhio).



Media
lcensing
achieves Its
record year

Network personal video
recorder services of TV
broadcasts and the successtul
radio Industry create growth.

The total amount collected from media
usage was EUR 11.2 million. The amount
of remunerations was EUR 1.7 million
more thanin 2015.

The collections were mostly in-
creased by the launched licensing of net-
work personal video recorder services of
TV broadcasts. The remunerations came
from three sources: EUR 8.2 million for
using phonograms on the radio and tel-
evision, EUR 2.5 million for network use
of phonograms and EUR 0.5 million for
copying.

"Commercial radio is doing well,
which can also be seen in the amounts of
Gramex remunerations. Both advertising
sales and number of listeners increased
from last year,” says Licensing Manager
Juhani Ala-Hannula.

The usage rate of phonograms in
commercial radio has remained the
same for a few years, and the advertising

ACTIVE DEVELOPMENT

The objective of Gramex is to stay ac-
tively involved in the development work
of the industry.

RadioMedia has been developing a
Radio On Demand service. The service
makes previously broadcast radio shows
available to the public.

Gramex has agreed with RadioMedia
on a trial period of the service, and nego-
tiations on the further development of
the service are currently underway.

Yleisradio is developing so-called
Areena channels around various themes

for offering programmes in a type of

catalogue. The use of drama shows pro-
duced and broadcast by Yleisradio in Yle
Areena was agreed upon with Yleisradio.

proceeds of radio stations have contin-

ued their growth.

LICENSING

NETWORK PERSONAL VIDEO
RECORDER SERVICES

The NPVR services of operators have
found their place in the service selec-
tion.

"The new licensing area of Gramex
has gained excellent momentum, and
the discussions to develop licensing will
continue,” says Ala-Hannula.

Of the overall remunerations of net-
work personal video recorder services of
television programmes, 8.6% has been
agreed to be paid to the rightholders
represented by Gramex. According to
Ala-Hannula. this will mean licensing pro-
ceeds of approximately EUR 1.1 million
per year.

The sale of AV dubbing licenses re-
mains unchanged. AV producers also
increasingly need music rights for the
network use of programmes. However
Gramex has not obtained all the needed
rights for sale.




GT MUSIC LICENCES

Steady growth In
packground
MUSIC

The growth of background music remained steady, and the
operations of GT Music Licences Ltd were launched.

EUR 9.7 million accrued in performing
right royalties and dubbing royalties for
public performance of music. In 2015,
the corresponding figure was a little un-
der EUR 9.6 million, and in 2015, about
9.5 million.

"Alternatives for music represented
by Gramexare gaining a slight foothold on
the market, which puts usinacompletely
new situation in terms of competition,”
says Licensing Manager Petri Kiiski.

"Even so, authentic music performed
by familiar Finnish faces and foreign art-
ists has persevered.”

RADIO MUSIC DOMINATES
THEINDUSTRY

Most shops and customer premises play
music from Finnish radio stations.

However, there is a market in Finland
for background music operators provid-
ing background music customised for
the needs of the business owner.

The Swedish Spotify Pro stream-
ing service has taken its place alongside
Finnish background music operators.

The changing market situation was
met by renewing background music op-
erator products, simplifying the product
structures and decreasing the monthly
compensations of operators aiming to
enter the market.

MUSIIKKILUVAT.FI SEES
THELIGHT OF DAY

GT Music Licences started its operationsin
2016. It is a joint one stop shop of Gramex
and Teosto.

"The GTM cooperation project started

its run by immediately bringing new cus-
tomers and added sales to Gramex due to
the enhanced solicitation of customers,”
says Kiiski.

Inthe summer of 2016, Stefan Kajanus
started his work as CEO, and at the begin-
ning of October, 10 employees transferred
from Gramex to work for the company and
handlethe customer service, productsales
and invoicing of Gramex customers.

Gramex has been kept busy by the
company launch and ownership steering,
In addition, Gramex has actively commu-
nicated the changes to the trade associa-
tions and the customers whose accounts
are transferred to the company.

Hairdresser Sirpa Seppala,
entrepreneur of a barber shop New
Look, regards as a good idea that
Gramex and Teosto will offer
one-stop service inthe future.
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DISTRIBUTION

" Cashin motion

faster than before

Gramex brought its annual main distribution days forward, which
meant that a little under 18 million was delivered faster than before

In 2016, Gramex distributed a total of
EUR 17.8 million in remunerations. Ap-
proximately EUR 10.4 million was deliv-
ered to Finnish customers and EUR 7.4
million to foreign customers.

The previous year, Gramex distrib-
uted a record amount: EUR 19.3 million.
The distribution was larger than usual be-
cause some remuneration installments
collected over the course of several
years were not distributed until 2015.

The objective set for 2016 to bring
forward the distribution and payment
dates of all distribution groups was very
successful.

"Advancing the annual main distri-
bution days of Gramex was a great suc-
cess and went completely according to
schedule,” says Director Tuomas Talon-
poika.

The payment processes of remuner-
ations collected for foreign phonograms
were also managed accordingtoplanand
schedule. Gramex focused its resources
toamore specific review of played music
regarding certain countries. This proved
fruitful. The amount of performing right
royalties of performers from Sweden,

for example, was larger in 2015 than what
was paid to Sweden that same year.

NEW RECIPROCAL
REPRESENTATION
AGREEMENTS

In 2016, a number of new A-level recip-
rocal representation agreements were
negotiated and concluded in terms of
performer organisations.

New agreements were made with the
following organisations: GDA in Portugal,
Adami in France, EJI in Hungary, Agata
in Lithuania, PlayRight in Belgium, SFH in
Iceland and EEL in Estonia.

The deployment of VRDB2, an interna-
tional, assistive distribution system and
database developed by SCAPR, was
started in Gramex with the training of
key employees. The two appointed Data
Managers from Gramex took partintrain-
ing organised by SCAPR.

ONGOING SERVICE
DEVELOPMENTS

The renewal project of the distribution
system advanced according to plan in
2016, which allows the deployment of the
system to be initiated in February 2017.

According to Talonpoika, the most
challenging aspect of the year was the
implementation of the building and pro-
curement project of the new distribution
system while managing the normal an-
nual functions with the old Heureka dis-
tribution system.

The new Apollo distribution system
was presented at the international PRC
meeting of IFPI in October. The building
of a customer portal intended for right-
holders and planned to be connected to
the system was also started in Decem-
ber.

In the spring, the On Line service for
making phonogram notifications was
opened for a trial run and has been used
over the year by the producers selected
to the test group. The test version will be
used to collect feedback which will be
utilised in the phonogram notification
service to be integrated to the new cus-
tomer portal.



Financial

administration

to have a
arger role

The financial administration of Gramex
will be increasingly developed into a core

operation with its eyes on the future.

The role of financial administration at Gramex has been ex-
panded as one of the core operations alongside distribution
and licensing.

"The reorganisation of operations that strained financial
administration enabled the development of financial adminis-
tration into an operator that is able to focus more on the future.
Gramex will comprehensively benefit from this in the imple-
mentation and planning of practical business operations,” says
Financial Manager Marja Linna.

The operations of GT Music Licences Ltd were launched in
2016. In the early stages of its operation, GT Music Licences was
assistedinthe planning and launching of its financial administra-
tion as well as in the management of its routines. The financial
administration resources and division of labour at Gramex were
organised to correspond to the changed situation. At the same
time, the targets for improvement entailed in the future collec-
tive management of copyright act were investigated regarding
financial administration.

FINANCIAL ADMINISTRATION

PERSONNEL AND
OPERATING EXPENSES

At the end of the business year, Gramex
had 26 employees, 23 of whom are
regulars. The costs of Gramex operations
amounted to EUR 3.7 million. At the
beginning of the year, there were more em-
ployees. In October, 10 employees trans-
ferred to GT Music Licences Ltd co-owned
by Gramex and Teosto.




IT DEVELOPMENT

Year of reformation
Nthe [T department

The office computers, telephone exchange and various pieces
of software were renewed.

The year 2016 brought great changes.
The IT department at Gramex was reor-
ganised. The hardware was comprehen-
sively renewed in connection with the
renovation of the Gramex office. In addi-
tion, software and hardware were rene-
wed and modernised to perform better
in terms of cost-efficiency, operational
reliability and technical properties.

"The most challenging aspect of the
year, due to project resources, was ma-
naging the extent and schedule of the

projects,” says ICT expert Mikko Leppa-
nen. "One of the most positive aspects
was the favourable attitude of the peop-
le towards the renewals and changes.”
All the computers were replaced with
"Microsoft Surface” computers that offer
high levels of mobility and act as a substi-
tute for separate tablet computers; the
Office365 cloud service was deployed; a
WhatsApp group was set up for Gramex
employees, the telephone exchange
was renewed and the conference rooms

were equipped with new technology that
enables video conferences, etc.

Taking part in the development of
the Apollo distribution system in coope-
ration with the distribution department
took a considerable amount of time. In
addition, GT Music Licences was offered
software administration and individual
launch stage projects for the transition
period.




ExCited to
communicate the
Nnew features

In 2016, there was a great deal to communicate

both inside and outside Gramex.

In many respects, the year 2016 was a

year of reformation for Gramex.

"In 2016, we renewed our logo and
website, prepared for our 50th anniver-
sary and provided visual support for our
extensive office renovation,” says Com-
munications Director Lauri Kaira.

In terms of communications, the
year was busy. "We had the historical
record distribution, changes to the CEO
and Chair positions of Gramex, and the
launch of GT Music Licences Ltd.”

ANEW IDENTITIY

The logo designed by AD Erkki Mikola, the
look and the website reflecting their visu-
als were deployed at the turn of the years

2016/2017. The same will be used for re-
newing the office decor.

Gramex was a sponsor of Emma Gala
and Music & Media. Gramex also organ-
ised a panel discussion and reception
at Pori Arena in cooperation with other
copyright organisations. The humoristic
"Musiikki tekee hyvaa” adverts of Gramex
were published in music magazines and
onanumber of radio channels.

REFORMS AND CHANGES

Gramex announced the launch of GT
Music Licences by, among other things,
sending a letter to the approximately
30,000 customers transferring under its
services.
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COMMUNICATIONS

Gramexpress was published with a
circulation of about 48,000 issues. The
magazine included music-related arti-
cles and news from the music industry,
the world of copyrights and Gramex.

Gramex managed shareholder and
influencing operations partially on its
own and partially through the Lyhty
project or the Copyright Information and
Anti-Piracy Centre. Gramex took part in
the organisation of the main event of the
Copyright Day and the World Intellectual
Property Day.



Gramex offers licensing services that enable the usage of
phonogram music and produce fair remuneration.

Licenses and collects remuneration

Distributes remuneration
y .
to rightholders

PERFORMING PHONOGRAM
ARTISTS PRODUCERS

Communicates and gives advice

ENABLES
Enables use of
phonogram music in media,
public spaces and events.

Enables gainful activity with
Supports and promotes

phonogram music
phonoram music

USERS OF PHONOGRAM MUSIC

RIGHTHOLDERS
63 000 client agreements 31000 clientagreements
Distributes remunergtion. 17,8 Million € REMUNERATION \ Licenses and collects remuneration. Allto-
in2016 toj5 200 direct clientsand to " \“ gether 24,4 Million € in 2016.11,2 million €
30 000 musicans through other collec- ; . from medialisensing and 9,7 million € from
tive management organizations “ public performance
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| EFFICENT AND ACCURATE DISTRIBUTION | PROFESSIONALISM

MAKES MUSIC USAGE EASIER | TRUSTWORTHY AND EFFICENT | FAIRREUMERATION | INTERNATIONAL COOPERTATION | LINKBETWEEN USERS AND RIGHT HOLDERS
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NEW
fresher
OOk =

At the turn of the years 2016/2017,
Gramex renewed its visual look. The look
was designed by the experienced graph-
ic designer Erkki Mikola.

The new logois a lively, small, stylised
G figure who appears to have a bird-like
crest. The logo also entails an extensive,
fresh colour palette.

TIME TO BERENEWED

"The old look of Gramex was a child of
its time. The logo designed in the 1970s
needed some updating, and the timing
seemed right,” says Erkki Mikola.

"The operating environment, strat-
egy and operating model are undergoing
changes. This is an important reason to
remove the cobwebs, freshen up and
breathe newlifeinto the style of Gramex.
Updating the look is, above all else, a
timely message of change to all share-
holders. In addition, it coincides with the
50th anniversary of the organisation.”

its logo and renews

LIVELY g FIGURE

According to Mikola, the logo is based on
the lower case letter g, the form of which
reflects the operations of Gramex.

"The logo is based on stylised mu-
sic notes, two turntables and stylised
headphones. On the other hand, it also
has the appearance of a section sign.
In addition, the presence of a small hu-
man figure can be sensed in the design.
There is also a wind instrument between
the loops.”

“The colours of a warm spectrum ap-
pear asamosaicin the logo. Therich col-
ours represent the diversity of music.”

CUSTOMER COMES FIRST

"Times and operations change. Where
the old logo was a sturdy fortress with a
rigorous posture, the new logo is softer
and more sympathetic.”

Foryears, Gramexhasbeendevelop-
ing its services towards a more custom-
er-oriented direction. The development

should also be reflected in the look.”The
idea is to express the new operations
that focus on the customer and to be
more approachable.”

WHAT ARE THE OTHER NEW
VISUAL CHARACTERISTICS OF
GRAMEX?

“The look is more modern. It has more
layers,” says Mikola. “The logo introduc-
es an extensive, fresh colour palette.
The look will also be freshened up with
new, stylish illustrations.”

COMMUNICATIONS




OFFICE RENOVATION

Office
N oNe

The people of Gramex nhow work in one
office instead of the previous three floors.

The Gramex offices were extensively renovated. When ten employees transferred
under GT Music Licences, placing the entire personnel in the same office became a
viable option.

The space was also renovated. Now, Gramex has a spacious office full of natural
light, and special attention has been paid to its acoustics. Most of the employees work
in open-plan office-type facilities.

Heli Kosunen "When planning and executing the changes, we invested in the motivation of the
L Hon employees,” says Marja Linna, Financial Manager in charge of HR. "We have made
department excellent progress in this respect.”

examines the Ergonomically efficient desks equipped with electronic height adjustment were

covered wall. given to all the employees who were interested in them.

Previously, Gramex employees were scattered on three floors of the office building
on Pieni Roobertinkatu.

Working in the same space will improve the flow of information and reduce rent
costs. The visuals designed by graphic designer Erkki Mikola for Gramex were used in
the decor and the colour palette.

Vahor Laipaik and
Helmer Haak doing
construction work in
the office lobby.




Paul Meli.fror_n Restamax:

‘MuslIc IS a stro

forceo
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Paul Meliis in charge of the music in 120 restaurants. According to

*him, good music planning is definitely ap asset.

ng -

"Music is an essential part of the business
operationsinourindustry,” says Paul Meli,
Line Manager at Restamax Oy. "Music en-
hances and creates the atmosphere in
our restaurants, cafés and nightclubs.”

Restamax is one of the largest ca-
tering groups in Finland. It operates 120
restaurants and bars all over Finland. A
member of the management group, Paul
Meli is in charge of the company’s night-
clubs and other entertainment.

"Music is particularly important in
places such as Viihdemaailma llona, Cir-
cus and London. We invest in high-qual-
ity, front-row live performers from Mikael
Gabriel to Antti Tuisku and Lauri Tahka.”

RESTAURANTS HAVE THEIR
SHARE OF MUSIC

Some of the most extensively spread
chains of Restamax include Wayne's
Coffee, Stefan’s Steakhouse, Classic
American Diner, Daddy’s Diner, Pizzeria
Bella Roma and Colorado Girill.

Music also plays an important role in
the atmosphere of these restaurants.

"When a customer enters a restau-
rant, the background musicand the smell
of food are the first things they sense,”
says Meli.

COMPETITIVE ASSET

Careful music planning is a competitive
asset. "We have multifunctional restau-
rants where the music of each section
is designed to suit its specific atmos-
phere.”

Meli says that in his line of work, personal
music preferences and tastes should not
control the choices too much.

"The musical ambience is designed ac-
cording to the use, to support the at-
mosphere of the location. Your personal
taste in music should not be the primary

concern in this design,” says Meli.
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Background music
icensing made
easler and faster

As Gramex wishes to make it easy to use music, we have set up a
background music license shop in cooperation with Teosto.

"GT Music Licences is currently being
built into a modern service company
that operates efficiently in a digital envi-

ronment,” says CEO Stefan Kajanus.
From now on, customers can obtain

their licenses to use background music
from the Musiikkiluvat.fi online service.
Customers can also check the prices of
license products, view and update exist-
ing licenses and update their invoicing
and customer information.

A personal customer services oper-
ates alongside this online service. "Our
goals are an excellent customer experi-
ence and a multi-channel service where
the customer can pick their preferred
method and time to use our services.”

"In the future, most of our customers
will be able to obtain the licenses to use
the music they need easily in one go and
with one invoice.”

INDIVIDUAL LOOK
AND CULTURE

The office of GT Music Licences was
openedin October2016. Atotal of 21em-
ployees from Gramex and Teosto trans-
ferred to this office. “Since the beginning
of October, we have been managing the
sales, customer service, invoicing and
marketing of background music licenses
on behalf of our owners and with the use
of theirinformation systems.”

"The future personnel of GT Music
Licences got to know one another and
take part in the preparation of our busi-
ness operations before even transferring
to work for us. This has helped us create
a functional cooperation,” says Kajanus.

According to Kajanus, the company
has an excellent atmosphere and the
employees feel like a part of a communi-
ty. “"We are creating an individual operat-
ing policy for GT Music Licences and it will
be something more than simply a copy
of our owners. Our own organisational
culture keeps evolving and enhancing.”
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Taustalla soi

musiikki The articles in the Gramexpress maga-

Taustamus
juval saa Ka
Yie on
rusiikin ad
pJ Orkid
Aanten M2

zines covered the latest topics and pro-
fessionals of the music industry, copy-
right policies and power players.

Some of the writers included Stefan Kaja-
nus, the new CEO of GT Music Licences
Ltd, Tuija Brax, the new Chair of Gramex,
andlimoLaevuo, the new CEO of Gramex.
“I can hardly wait to get to work,” said Lae-
vuo concerning his level of motivation.

4

PERFORMERS AND
PRODUCERS

Interviewees in the magazines included

Ida Paul, Paperi T, Aino Venna, Dj Orki-

dea, Mercedes Bentso, Hu-
morgruppen Kaj, Johanna
Kurkela, Heikki Sarmanto,
Tomi Pulkki and MAA. Num-
minen.

"l want to speak about
social issues,” says Mer-
cedes Bentso. "I rap about
substanceabuse, violence,

:Tls!:a‘?d‘:n a\fa]aislsw
. F unhealthy
marginalisation,

health issues, etc.”

relationships,
mental

"I'm retired, which is
why I'm so busy,” says
Mauri Antero Numminen.
"Next year is starting to be
fully booked with gigs, and
once again | seem to have
no time for creative work.”

Pekka Sarmanto says
he composes with pen
and paper instead of a
computer. “l hope the
music travels straight from
the heart, down my arm, through my fin-

gertips into the pencil and down onto the
paper. There cannot be any mechanicsin
between, it just doesn't suitme.”

Johanna Kurkela says she loves to
sing. "It has been amazing to receive mes-
sages from people whose lives have been
somehow impacted by my music.”

Music is everything to her. "Music has
always been a place to hide, a safe haven
when facing the storms of life.”

Tomi Pulkki, CEO of Svart Records,
cheerfully described the release policy
of the company. "We publish what we
please; we don't limit ourselves to any
particular genre. We like to surprise peo-

ple.

”

COPYRIGHT POLITICS
IN FINLAND...

Esteemed politicians were interviewed in
the magazine regarding music and copy-
rightissues.

According to Tuomo Puumala, Chair
of the Finnish Parliament’s Education and
Culture Committee, education creates
new growth. "Being educated and cul-
tured is the foundation of humanity. This
is especially apparent during hard times.”

Antti Lindtman, Chair of the parlia-
mentary group of the Social Democratic
Party of Finland, listed some of the copy-
right reforms from past years. "In the au-
tumn of 2014, the previous government
renewed copyright legislation and agreed,
forinstance, upon the copyright compen-
sations for private copying in a new man-
ner by allocating a specific appropriation
in the budget for the compensations.”

"More recently, we had the positive
news that lending compensations were

COMMUNICATIONS

MusiC magazine
Gramexpress

The customer magazine of Gramex publishes
latest music industry news.

raised to the same level asin other Nordic
countries in next year's budget.”

-ANDINTHEEU

Finnish Parliament also processes a
number of EU-level copyright issues.

European music producers and per-
formers have a joint project, demanding
new rules and regulations for the digital
world. Platform services suchas YouTube
can currently legally play music without
agreements or compensations.

"YouTube competes with other con-
tent services but with an entirely different
set of rules,” says Antti Kotilainen, Execu-
tive Director of IFPI Finland.

"When Spotify pays approximately
EUR 19 per user for music, YouTube pays
65 cents.”

FINNISH SUMMERIS FILLED
WITHMUSIC

The magazines also discussed the im-
portance of festivals in Finnish summer-
time and the 90 years of YLE.

The story on YLE and its milestone
of 90 years was extensive. According to
Jorma Hietamaki, Music Director of YLE,
contrary to popular belief, the citizens’
taste in music is not dependent on their
place of residence. "A study in music
tastes tells us your postal code does not
determine your taste in music.”

Drummer Reiska Laine says he has
visited Pori Jazz every year. For him,
drums and jazz come first. “The idea
behind jazz is to play according to your
mood and what you're experiencing in
the moment”.



Financial Statements

Profit and loss statement Balance Sheet Notes to the Financial Statements
1.1.-31.12.2016 . 11.-3112.2016 : 2016/Eur  2015/Eur
. . . : -l . Accounting principles: E
2016 /Eur 2015/Eur 2016 /Eur 2015 /Eur 1) Valuation of tangible and intangible assets . : Acquisition cost 31 December 122520,86 7784716
: Fixed assets are capitalised on balance sheet at direct acquisition cost less planned de- ~ « Accumulated depreciation -76 455,38 -75063,58
Revenue + ASSETS preciation. Planned depreciation for tangible assets has been calculated as reducing bal- S 46 065,48 278358
. ance depreciation and depreciation for intellectual property rights has been calculated ¢ Depreciation 31 December -10326,52 -1391,80
Other revenue 1108467 916533 «  FIXEDASSETS as straight-line depreciation. Planned depreciation is calculated in accordance with the ¢ Balance sheet value 31 December 3573896 1391,78
' ' . legislation on taxation of income of business activity. :
. . 2) Reserves + 5.3 Machineryand equipment
Total revenue TGy 918533 E Intg:ﬁl(t;:?oasg'site?m expenditure Thg phromot\'on activi;ti_es reservesare madeh up ;}f stbatutefbarrfed redmunﬁration liabilities ¢ Reduoima\ancequepreciation 25%
. and the proportion of investment income that has been transferred to the reserves. . Acquisition cost 1Januar 936379,42 934 928 54
Expenses . Iﬁ;s_yst_ems COZAeR0e 24403237 The use of funds in reserves and their realised yield are allocated to the capital of the o inc?ease ! 127730,81 23950,88
. ajor improvements 3573896 1391,78 ) ) ! .
. ) reserve.Transfers to reserves and the use of reserves are presented in the financial o decrease 0,00 -22500,00
Personnel expenses -209863550 -2040316,21 . Intangible assets total 33844199 statements asa separate line item before the line item for surplus/deficit for thefinancial &+ Acquisition cost 31 December 1064110,23 93637942
o ¢ 24542415 period. { Accumulated depreciation 792131,96 74404947
Depreciation -172860,43 -20180132 ¢ _ 3) Remuneration liabilities : 27197827 192329,95
s Tangble assets The accrued and paid remunerations have been entered directly as an increase or de- 3 Depreciation 31 December -67994,57 -48082,49
Other expenses -147436154  -1033706,388 : crease inshort-term liabilities. . Balance sheet value 31 December 20398370 144 247,46
M Machinery and equipment 203983,70 144 247,46 2016/ Eur 2015 /Eur .
Total expenses -3745857,47 -3275824,41 . Other tangible assets 550,00 0,00 ¢ 54.0thertangbleassets
¢ Tangbleassets total 20453370 14424746 Revenue and expenses in profit and loss statement and transfer of funds +  Nodepreciation
Administration expenses deduction 373477280  3266659,08 : . Acquisition cost T January 0,00 0,00
¢ Investments Totalrevenue 4803133,09 639992496 . increase 550,00 0,00
Promotion activities H Total expenditure -6363 030,75 -14268 630,81 S Acquisition cost 31 December 550,00 0,00
: Shares in real estate companies 433100,03 433100,03 Use of the promotion activities reserve 2541007,28 10915640,40 .
Transfer from investments and S Sharesin holdings 50 000,00 50 000,00 Transfers ofinvestmentincome to : 55 Depreciation for the financial period
financing activities 5631181 694 245,51 : Shares in equity funds and index funds 5090 723,09 568533327 remuneration payments and reserves -981109,62 -3046 934,55 : Equipment _ -67994,57 -48082,49
Other expenses related to : Bond funds 13894 420,84 14203 280,54 0,00 0,00 E Major improvements and long-term expenditure -104 865,36 -153718,83
promotion activities -2597319,09  -1160988591 +  Bonds 562477036  6536580,08 1 ngrsonnelemenﬁes : . A2 -20180132
: Real estate funds 210836921 2100 000,00 agesand salaries 1721474,07 1675150,83 : 6.Investmentsinfixedassets
Total expenses for bromotion activities 254100728  -10915640.40 ! Totalinvestments 57501383 53 29008 293 92 Pension expenses 309890,21 29993216 : Shares in real estate companies 433100,03 433100,03
o P P 0 ’ . ’ ’ Other social security expenses 6727122 6523322 . Shares in holdings 50000,00 50 000,00
. . Equity fi 2
Covered by promotion activities reserve 254100728 10915640,40 s TOTAL FIXED ASSETS 2774435922 2939796553 Total 209863550 204031621 . B?)lrjwé\/fukrngis Wg ggg Zgggi 145 26535 238335471
: Other personnel expenses 124 331,77 126520,71 . Bonds 562477036 6536580,08
SURPLUS/DEFICIT 0,00 000 . CURRENTASSETS ¢ Realestatefunds 210836921 2100 000,00
. Average number of employees . 2720138353 2900829392
Separate project activities + Receivables Regional representatives 3 3 :
. Office 29 29 + 6.1.0therholdings Share of ownership inacompany
Revenue 76166,00 77166,00 + Short-termreceivables Total 32 32 e GT Music Licences Ltd, Helsinki 50% 50%
Expenses 6717881 6447727 & :
Surplus 898719 1268873 . Short-term investments 1223180,27 173084719 2. Material itemsin other expenses +  7.Short-term receivables
¢ Loanreceivables 1250 000,00 350 000,00 Professional services and other : .
Transfer from the previous . Accounts receivable 1107 225,73 969 868,11 outsourced services 377650,35 225997,90 +  7..Short-terminvestments
financial period 2928347 1659474 . Accrued income 2152 659,48 1824984,98 Travel cos_ts a_nd car expenses 142720,06 133832,84 . Bonds _ 993935,94 111494175
Total 3827066 2928347 : Total short-term receivables 5733065,48 4875700,28 Communication activities 20994399 185820,62 . Other short-term investments 22924433 615905,44
Transfer to the following financial period -11675,92 -2928347 ¢ :ch;tespenses ;ﬁlﬁggg 140 ng gg : 72 Loan receivables ety 173084719
Transfer to supportactivities -26594,74 000 ¢ Bankandcash 827274753 38974612 Other expenses 23391238 34786129 :  Partnership loanreceivable 125000000  350000,00
Separate project activities total 0,00 0,00 . Total 135002977 103370688 .
s TOTAL CURRENT ASSETS 9005 813,01 5265 446,40 ! . 73, Investment securities
Investment and financing activities : 3. Revenue and expenses related to special purpose activities ¢ Replacement cost 3018357127 3221916083
. TOTALASSETS 3675017223 3466341193 - ¢ Bookvalue 2794146377 2990627606
Revenue 981109,62 304693455 . 3.1 Promotion activities . Difference 2242107,50 231288477
Transfer to remuneration payments 92479781 235268304  : EQUITYANDLIABILITIES Other promotion activities total 254100728  -10915640,40 .
Transfer to the promotion : Covered by promotion activities reserve 254100728  10915640,40 E 8.Material items in accrued income
activities reserve -56 311,81 -694 24551 + EQUITY 0,00 0,00 : Interest receivables 137 895,36 186 260,42
¢+ Promotion activities reserves 654 913,76 3195921,04 32Lyhty project . Administration expenses deduction 183572353 1456 615,25
0,00 0,00 . Revenue 76166,00 77166,00 H Other accrued income 179.040,59 18210931
+  OBLIGATIONS AND PROVISIONS Expenditure -67178,81 -64477,27 e 215265948 182498498
SURPLUS (DEFICIT) FOR :  Long-termobligations 585348,06 639880,43 o 898719 1268873 + 9.Promotion activitiesreserves
THE FINANCIAL PERIOD 0,00 0,00 : 4. Investment and financing activities . Balance 1January 3195921,04 1242824357
« TOTAL OBLIGATIONS AND PROVISIONS 58534806 63988043 Income/expenses 391673,40 80164599 . Statute-barred remuneration liabilities 0,00 1683317,87
. ’ ' Profit/loss on realisation 630 070,94 222818958 . Refund of earlier granted support 0,00 -3834,38
E LIABILITIES Increase/decrease in value -40634,72 17098,98 E Transfer frominvestment income 2016 56 311,81 694 245,51
*  Short-term Transfer to remuneration payments -924 797,81 -2352689,04 . Donations to music promotion activities -2412906,34 -11443590,63
. U . TR Transfer to promotion activities reserve -56 311,81 -694 245,51 . Other promotion activities -184 412,75 -162 460,90
. npaid remuneration liabilities 000 000 . 65491376 319592104
: remunerat!on for performances 2273229230 2232509892 5. Intangible and tangible assets E 10. Long-term obligations
: remuneration for phonograms 3737 053,20 268072195 : Balance 1 January 639880,43 606 417,27
:  privatecopyinglevies 1S58 0,00 51.Long-term T expenses :  Transfertoremunerationliabilties -106027,26 -21033383
: 2797310605 2500582087 Straight-line depreciation/25% depreciation ¢+ Otherchange 51494,89 243796,99
. Acquisition cost 1 January 1911912,60 1819438,60 . Total 585348,06 63988043
+ Accounts payable 196 733,96 9131911 increase 153210,00 92 474,00 .
«  Otherremuneration liabilities 6806160,54 527042123 Acquisition cost 31 December 2065122,60 1911912,60 + 12 Materialitems in accrued charges and deferred credits
s Other short-term liabilities 312 521,80 148807,80 Accumulated depreciation -1667880,23 -1515553,20 . Holiday pay liabilities 175881,34 269158,00
+ Accrued expenses and liabilities 221388,06 311241,45 39724237 396359,40 s Other accrued charges and deferred credits 45506,72 42 083,45
. Depreciation 31 December -94539,34 -152327,03 . 221388,06 311241,45
+ TOTALLIABILITIES 3550991041  30827610,46 Balance sheet value 31 December 302703,03 24403237 : 5 Liabi
: + 13.Liabilties
:  TOTALEQUITY AND LIABILITIES 3675017223  34663411,93 52 Mejorimprovements :  Rentlibiliies _ .
. Straight-line depreciation (5 years) : Payments to be made in the next financial period 165 480,00 367920,00
. Acquisition cost 1January 77 847,16 7784716 . To be paid later 496 440,00 661920,00
. increase 4467370 0,00 . Total 661920,00 1029 840,00
s decrease 0,00 0,00 E
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